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MARK YOUR CALENDARS NOWI!I
The 20th COOL ART SHOW has been booked for July 19 & 20 - and as those of you who have
done the show in the past know - it just keeps getting bigger and better! This will be our 4th year
at the St Petersburg Coliseum - a great indoor venue with plenty of ambiance and ample parking
for the many patrons attending the show. The applications will hopefully be going out by
February 1st - so be on the lookout. Two very important things to remember - 1) The "premier"
alcove spaces are on a "first come, first served” basis. So get those applications back in the mail
ASAP if you have your eye on one, and 2) Remember that you must be a current member of
PAVA in order to apply to the show. Don't forget - your renewal dues must be received otherwise
your COOL app will not be processed. This will cause a delay and possible non-acceptance in the
show! The PAVA administrator means business!

Positions filled: Thanks to

Jenna Star Friedman accepted the
position as PAVA's secretary, taking
the minutes at the Board & the
general meetings.

Melissa Counts volunteered to be our
newsletter publisher. Watch your
mail for an upcoming edition soon.

PAVA’s Board of Trustees meet to
consider activities and policies for
the organization. All members are
invited to submit ideas for
programs, activities or exhibitions.
Contact any Board member to
suggest topics for future
membership meetings.

PAVA Board of Trustees:
Susan Rollins Gehring, President
727/736-2466
sgehringl @tampabay.rr.com
Barbara Burhans 727/722-0625
Denis Gaston 727/733-1688
Connie Parkinson 727/736-2976

Robin Popp 727/442-6242
Bill Renc 727/726-1954
Bill Scott 727/556-0550

Stephen Schatz ~ 727/848-8111

Administrator

Barbara Kampe Hanson
727/539-8901
pavaadmin(@hotmail.com

Mr. Cool's Column - ART STAR

A health food store in a Florida city decides to open a
coffee house. They plan to showcase local talent; musicians,
artists and poets. Posters are needed to advertise upcoming events
and the store turns to one of its own employees, an artist.

The artist's strangely unusual posters become an instant hit.
They get stolen as quickly as they are posted and soon the store
begins selling limited editions of the posters. The editions sell
out fast and when collectors become interested in the artist's
work, the prices skyrocket.

A Chicago gallery sees some of the posters and arranges for an
exhibition. The show opens to mixed reviews, a few pieces sell,
but there is no major interest as anticipated. On the last day of
the exhibition, the pieces are actually being taken down and
crated, a French couple, collectors from Toulouse, wander into
the gallery. They are so taken by the work that they purchase four
pieces outright, and later traveling to Florida, meet with the artist
and buy several more pieces.

Through their connections in Europe, the couple gets an
exhibition for the artist in Milan. The Italians flock to see the
show, and although prices are now quite steep, the exhibition
quickly sells out.

Galleries and collectors clamor for more work, The French
couple introduces the artist's work to savvy Parisiennes, who are
bowled over. More exhibitions are planned. The Kunsthalle in
Cologne invites the artist over to do a series of lithographs on
American culture. By now the entire European art community
demands to know more about the new American.

Meanwhile back in Florida the artist makes a fateful decision,
quits the health food store, says good-by to friends and family
and moves to France.

The artist’s name? YOUR NAME GOES HERE, and the rest is, as
they say, art history.
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